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Often the most overlooked source of 
information on the latest trends - 
harness the power of your own 
people to kickstart your innovation 
initiatives by turning them into 
"Trendspotters".

Customers are a valuable source of 
information - consider 
crowdsourcing suggestions for 
product improvements and 
running Customer Advisory Boards 
to uncover their pains & gains.

What are the greatest challenges 
facing your upstream and 
downstream suppliers and 
partners? Collaborate with them to 
share knowledge and find 
solutions to pressing problems.

Academic institutions and alumni 
are frequently contemplating the 
greatest challenges facing the 
world today. Think Tanks like the 
World Economic Forum (WEF) and 
a great source of information too.

Industry associations, regulatory 
and standards bodies often fund 
research and encourage 
participation in shaping the future 
of an industry - get involved.

Participate in the growing "Meetup" 
scene - join Communities of 
Common Interest to share what you 
know and learn what you don't from 
your peers. 

Approach every event as though 
you are a "Field Reporter" - take 
notes and pictures and SHARE the 
information across your 
organisation to stimulate ideas.

FOLLOW THE MONEY - what 
startups are being funded by which 
VC's and Angels? What are the 
themes in the Accelerators and 
Incubators? What can you learn 
from the latest startups?

Most analyst organisations eg: 
Accenture, Deloitte, McKinsey, Cap 
Gemini etc publish free reports on 
latest industry trends and topics of 
interest + look for niche analysts 
covering your specific industry.

Social media is a powerful source 
of information and insights once 
you filter out the noise - get active 
on Twitter & LinkedIn or the local 
equivalent in your region of 
interest.

Many industry influencers and 
thought leaders do not work for 
analyst organisations - find the 
ones shaping the future of your 
industry and follow them.
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